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'YNDICATORS ALSO OWN BASKETBALL RIGHTS
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regional TV deal

Raycom, JP-Sports
0 carry jootball games

BY KEN TYSIAC
Raleigh Bureau

GREENSBORO — Commis-
ioner John Swofford said the
\CC will benefit from the ex-
ransion of the p'n’me-‘bhlp be-
ween Chatlotie-based Raycom
ports  and TJefferson-Pilot
iporis.

Raycom/JP have teamed to
vin the ACC basketball righis
nd football syndication rights
hrough 2010-11. Swofford said
he league “listened to about
i2lf-dozen different proposals.”

“Having the iwo together is
he best of all worlds for the
ights holder, and therefore for

the conference,” Swofford said .

Wednesday at a news confer-
ence to announce the deal.

The deal consolidates rights
the two companies have owned
for more than 20 years. Ray-
com/JP has owned the basket-
ball rights since 1982-82 and

subcontracts ACC games {o otit-

lets such as BSPN, CBS and Fox
Sports Net in addition to syn-
dicating its own broadcasts re-
gionally.

Raycom already had a con-
tract in place for ACC basketball
through 2010-il. It was wozrth
about $30 million a year, ac-
cording to a source.

JP previously owned the re-
gional football syndication
rights since 1984 and had two
more years remaining on its
contract with the ACC, It was
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worth about $1 million a yeax, a
source said.

Syndicated rights allow Ray-
com/JP to broadcast football
games regionally, choosing from
available ACC games after na-
tional rights holder ABC/ESPIN
fills its broadcast schedude.

Raycom Sports is a sports mar-

_ keting firm that owns and oper-

ates two LPGA towmnaments and
the Continental Tire Bowl in
Charlotte. Jefferson Pilot Sports is
a sports TV production and syn-
dication compary.

ACC negotiator Barry Frauk of
IMG said last week the deal will
increase the ACC’s revenue for
football and basketball by close to
$5 million a year.

Last week, the ACC announced
a national football - deal with
ABC/ESPN  thvough  2010-11
worth an average of more than
$37 million a year, according to a
source. The ACC has expanded to
include Miami and Virginia Tech
in 2004 and will add Boston Col-
lege tc become a 12-team confer-
ence in 2005. ’

1t also helps the ACC and Ray-
com/JP maximize expostire and
adveriising revenue. If a network
affiliate in, say, Miawi, wanis to
carry ACC football, Raycom/JP

now has leverage to require that
station to carry ACC baskeiball,
100.

And if a company wants to ad-
vertise on ACC basketball broad-
casts, Raycom/JP can encourage
spending on football, too.

. JP Sports presideni Ed Hull
said there is no minimum require-
ment for a number of football
games from a given school that
must be televised. The same is
true for the ABC/ESPN deal.

Raycom/JP will ezpand its
broadcast schedule to include 10
games in 2004 and 11 each season
after that. Previously, JP televised
eight football games a year.

The Raycom/JP football games
will be télevised at noon on Satur-
days, as in the past.

Raycom president and CEO

Ken Haines, said expansion will

allow more basketball games to
be televised, though he can’t set a
number on the amount of the in~
crease.

He said 71 of the 72 conference
games were televised last season.

“We're certainly going to make
an effort to get as many on as we
can,” Haines said. “There is lim-
ited airtime, and at some point
you run the risk of saturating the
market. Aud we don’t want fo do
,that)!
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