+ Duke, North Carolina, N.C.
éte and Wake Forest

reclaimed Tobacco Road as the
ACC'’s prestige address in
1990-91 when the Big Four
finished in the upper division
of the conference standings.
Mike Krzyzewski's Blue Devil's
brought the NCAA national
championship crown back to
the ACC, giving the conference
its third national champion
team in eight years.

The ACC faithful are
anxious for a repeat of the
1990-91 season which was
highlighted by the emergence
of young superstars
throughout the league.

uke, a unanimous

preseason #1, has loaded its
arsenal with highly touted
incoming freshmen, but Dean
Smith and North Carolina’ will
be hot on the Blue Devils’ heels
in the chase for the conference
championship. Georgia Tech,

frginia, Wake Forest, and the

C's newest member, Florida
State, will also be in the hunt
in what promises to be one of
the wildest seasons ever in
conference history.

AcCC basketball’s voracious
following makes it the marquee
attraction for fans throughout
the Atlantic Coast area.
Raycormn and JP Sports are
proud to bring you live
coverage of college basketball’s
brightest stars with a full
season of ACC action and
excitement!
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ATLANTIC COAST
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Baltimorejy |

Member Institutions

Clemson University
Clemson, South Carolina
Duke University
Durharm, North Carolina

Florida State University
Tallahassee, Florida

Georgia Tech

Atlanta, Georgia

University of Maryland
College Park, Maryland
University of North Carolina
Chapel Hill, North Carolina
North Carolina State University
Raleigh, North Carolina
University of Virginia
Charlottesville, Virginia

Wake Forest University
Winston-Salemn, North Carolina



ATLANTIC COAST CONFERENCE MARKET COVERAGE i RATES
MARKET STATION AFFIL. # GAMES Exclusive Sponsorship:
Washington WILA/WDCA/WFTY  ABC/IND/IND 28 e 20
Atlanta WXIA/WVEU NBC/IND 36 SRfjsUsperevent
Baltimore WMAR/WNUV NBC/IND 30 + 228 thirty-second commercials , -
Greenshoro S WX NBC 38 .
Greenville, NC WCTI ABC 38 * Product exclusivity
Raleigh WRAL/WLFL CBS/FOX 38 $3,100,000 gross
Wilmington WECT/WWAY NBC/ABC 38
Eharleston WCIV/WTAT NB(C:}E%( 32
olumbia WOLO/WLTX ABC/ 36 .
Greenville, SC WYFF NBC 36 Half Game Sponsorship:
Harrisonburg WHSV ABC 30 » Four (c}) 30’s per event
Norfolk WTKR/WTVZ CBS/FOX 36 . ' g
Roanoke WSET/WIPR ABC/FOX 38 * 152 thirty-second commercials
; Ejaltﬁhass%e %’1&%}\&?}1}2& %%SC’ %BO():( 34 » Open or halftime billboard
ichmon . 38 ; o
Charlottesville WVIR NEC 30 » Half game product exclusivity
Bonus Markets $2,175,000 gross
Florence WBTW CBS 10
lSavf:-mnah WSAV NBC 10
dickory WHEKY IND 38 S At
y WTSPIWTMV ABC/IND 10 Spot Perticipation:
Jacksonville WNFT IND 12 » One (1) 30 per event
grgﬁgs %E\% gg ég + 38 thirty-second commercials
Mobile/Pensacola WITC/WEAR IND/ABC 15 $580,000 gross
Panama City WPGX FOX 15
SCHEDULE SUMMARY
From January through March, 1992, Raycom will produce 38 live games to deliver the clearance
schedule to 10% of US TV households. Each station selects a schedule customized to its market,
maximizing the appearance of home state schools. A total of 31 regular season games and 7 tourna-
ment games comprise the schedule,
AUDIENCE ESTIMATES
PROJ UNIV AVG DEL AVGDEL  AVGDEL AVG DEL AVGDEL  AVGDEL AVGDEL
MARKET #0F TVHH MKT HH M18-34 A18-34 M18-49 A18-49 M25-54 A25-54
GAMES (000) RTG (000) (000) (000) (000) (000) (000) (000)
Washington 26 1749 36 69 22 28" 36 43 34 43
Atlanta 36 1,404 55 77 19 30 35 52 34 51
Baltimore 30 939 44 41 12 16 22 29 20 24
Charlotte 38 734 148 109 25 36 50 80 47 78
Greensboro 38 525 134 90 17 28 a2 68 42 68
Greenville, NC 38 225 93 23 6 8 11 18 11 18
Raleigh 38 680 188 137 39 64 68 114 o4 106
Wilmington 38 145 99 25 5 10 10 20 10 20
Charleston 32 223 6.7 15 4 5 8 10 7 9
Columbia 36 300 48 14 4 6 6 10 5 9
Greenville, SC 36 652 10.9 72 15 24 32 51 30 50
Harrisonburg 30 35 59 7 2 3 3 5 3 5
Norfolk 36 579 83 50 9 18 18 34 17 34
Roancke 38 363 6.0 24 4 6 8 12 10 16
Richmond 38 445 86 42 11 14 23 31 21 30
Charlottesville 30 41 140 10 3 4 5 8 4 7
Tallahassee 34 193 30 6 1 2 2 4 2 4
Average Per Game: 811 198 302 379 589 361 572
Curnulative Totals 29,124 7.046 10818 13,564 21,246 12,940 20660
VPH: 24 37 47 73 44 71
Coverage Area Rating: 88

SOURCE: A.C. NIELSEN, NSI “VIP", FEB. 1990] 1991
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Duke, North Carolina, N.C. | :
TLANTIC COAST
b, aimed Tobacco Road as the

ACC'’s prestige address in

1990-91 when the Big Four
finished in the upper division
of the conference standings. w P

Mike Krzyzewski's Blue Devil's
brought the NCAA national
championship crown back to
the ACC, giving the conference
its third national champion
team in eight years.

The ACC faithful are
anxious for a repeat of the
1990-91 season which was
highlighted by the emergence
of young superstars
throughout the league.

uke, a unanimous

preseason #1, has loaded its
arsenal with highly touted
incoming freshmen, but Dean
Smith and North Carolina will
be hot on the Blue Devils’ heels
in the chase for the conference
championship. Georgia Tech,

grginia, Wake Forest, and the

C's newest member, Florida
‘State, will also be in the hunt
in what promises to be one of
the wildest seasons ever in
conference history.

AcCC basketball's voracious
following makes it the marquee
attraction for fans throughout
the Atlantic Coast area.
Raycom and JP Sports are
proud to bring you live
coverage of college basketball’s
brightest stars with a full
season of ACC action and
excitement!

Baltimore,~

Member Institutions

Clemson University
Clemson, South Carolina

Duke University
Durham, North Carolina

Florida State University
Tallahassee, Florida

Georgia Tech

Atlanta, Georgia

University of Maryland
College Park, Maryland
University of North Carolina
Chapel Hill, North Carclina
North Carolina State University
Raleigh, North Carolina
University of Virginia
Charlottesville, Virginia

Wake Forest University
Winston-Salern, North Carolina




ATLANTIC COAST CONFERENCE WEEKEND MARKET COVERAGE RATES

MARKET STATION AFFIL. ¥ GAMES Exclusive Sponsorship:

Atlanta WXIA NBC 25 . . d ey

Baltimene WMAR NBC 2 150 thirty-second commercials (

gharlotlge %%I;W WS0C %SC!ABC 25 * Open and halftime billboards
reensboro 25 .

Greenville, NC WCTI ABC 25 * Product exclusivity

Raleigh WRAL CBS 25 $1,875,000 gross

Wilmington WECT/WWAY NBC/ABC 25

Charleston WCIV/WTAT NBC/FOX 22 ,

Colurmbia WOLO/WLIX ABC/CBS 25 -

Greenville, SC WYFF NBC 25 Half Game Sponsorship:

Harrisonburg WHSV ABC 22 + Four (4) :30's per event

Norfolk WTKR CBS 24 . ) .

R(?alm%ke WSET ABC e + 100 thirty-second commercials

Richmond WWBT/WRLH NBC/FOX 25 * Open or halftime billboard

Charlottésville WVIR NBC 24 . S

TillaEsses WCTV/WTXL CBSJABC 2 Halt gamne product exelsivity

Bonus Marlkets $1,300,000 gross

Florence WBTW CBS 10

Savannah WSAV NBC 10

Hickory WHKY IND 25 Peiticination:

Tampa WTSP ABC 5 SpOt e

Jacksonville WNFT IND 8 * One (1):30 per event

Fort Myers WNPL IND 10 . irfy- i

Orlendo WAYK IND i - 25 thirty secqnd commercials

Panama City WPGX FOX 10 $350,000 gross

Mobile, Pensacola WEAR ABC 5

SCHEDULE SUMMARY

From January through March, 1992, Raycom will produce 25 live games to deliver the clearance ¢
schedule to 10% of US TV households. Each station selects a schedule customized to its market, '
maxirnizing the appearance of home state schools. A total of 20 regular season games and 5 tourna-

ment games comprise the schedule. . :
AUDIENCE ESTIMATES s k
PROJ UNIV AVG DEL AVGDEL AVGDEL AVGDEL AVGDEL  AVGDEL \.QVG DEL

MARKET #0F TVHH MKT HH Mi18-34 A18-34 Mi18-49 A18-49 M25-54 A25-54

GAMES _ (000)  RIG (000) (000) (c00) (000) (000) (000) (000)
Washington 21 1,749 45 78 24 30 39 43 39 44
Atlanta 25 1,404 49 69 15 22 26 39 24 40
Baltimore 22 939 5.4 51 16 19 28 33 27 27
Charlotte 25 734 13.1 96 2 30 40 62 38 60
Greenshoro 25 525 154 81 17 26 40 59 39 59
Greenville, NC 25 225 8.4 21 5 7 7 13 8 14
Raleigh : 25 689 16.7 121 35 54 60 94 S 88
Wilmington 25 145 12.2 20 4 6 7 13 7 13
Charleston 22 223 53 16 3 6 7 12 7 10
Columbia 25 300 24 11 3 4 5 7 4 7
Greenville, SC 25 652 9.5 63 13 20 27 43 26 43
Harrisonburg 22 35 60 7 1 3 3 5 3 5
Norfolk 24 579 59 40 7 12 15 24 14 23
Roanoke 25 363 6.0 21 4 5 7 10 8 13
Richmond 25 445 74 36 7 10 17 23 15 2
Charlottesville 24 41 103 8 3 4 4 6 3 6
Tallahassee 22 193 3.0 6 1 2 2 4 2 4
Average Per Game: 745 180 260 334 450 321 478
Curmulative Totals 18,025 4,332 6,274 8,057 11,888 7,735 11,607
VPH: 24 35 45 66 43 o4
Coverage Area Rating: 8.1

SOURCE: AC. NIELSEN, NSI "VIP", FEB. 1990/ 1991 Charlotte ( 704 331-9494
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Winning four national titles
A ‘ in thelast 11 years, the Atlan-
tic Coast Conference has
ATLANTIC COAST CONFERENCE dominated NCAA Champi—

onship play.
Last year,

ched to a 34-2 record

and its second sE!t NCAA title, Raycom and

JP Sports were there to televise 11 Blue Devil
games. This year, fans willagain be able to follow

92-93
ANTIC GOAS
ONFERENCE
SKETBALL

1992 squad that took second placein its first year in
the ACC.

Georgia Tech, a team that upset eighth-ranked
Southern Calin the NCAA toumamerfm
und out the top five in a conference that
saw five of its members advance to NCAA post-
season play in 1992 and is annually acclaimed as

among, the strongest in the nation.
Raycom and ACC basketball ... the best in live

their favorite ACC squad, including fiv%sports action!

ranked in pre-season top 20 polls -- Duk&HS
= i QuigiasPEeh and 1992
champion Mingimia.

Challenging Duke, a team that returns All-
Americas Bobby Hurley and Grant Hill, will be
Florida State and North Carolina, which has
made 18 straight NCAA tournament appear-
ances and 12 consecutive trips to the NCAA
Sweet 16. Florida State returns five starters from a

One Reason Why Fans Tune In To
ACC Basketball:

Last year, 17 conference gumes were decided by
three points or less. Seven of those games were decided
by two points, and four games were decided by one
point.

the nation’s leading independent sports programmer




ATLANTIC COAST CONFERENCE MARKET COVERAGE 5 RATES

MARKETS STATIONS AFFILIATE # GAMES Exclusive Sponsorship:

Washington, D.C. WILA/WDCA/WFTY  ABC/IND/IND 30 . G 20)'s ner

Atlanta WXIA/WVEU NBC/IND 35 S0 pereven! ,

Baltimore WMAR/WBFF/WNUV NBC/FOX/IND 29 » 228 thirty-second commercials

~Charlotte WBTV CBS 38 ' Open. halftime and

Greensboro WXII NBC 38 ) .

Greenville, NC WCTI ABC 38 closing billboards

Raleigh WRAL CB5 38 » Product exclusivity

Wilmington WECT/WWAY NBC/ABC 38

Charleston WCIV/WTAT NBC/FOX 28 $3,100,000 gross

Columbia WOLO/WACH ABCIFOX 35

Greenville, SC WYFF NBC 35

Charlottesville WVIR NBC 30 Half-Game Sponsorship:

Harrisonburg . WHSV ABC 29 ;

Norfolk A/ WAVYWGNT NBC/IND 36 « Four (4):30's per event

Roanoke 4 WSET/WJIPR-WVFT  ABC/FOX 37 « 152 thirty-second commercials

Richmond v WWRBT/WRLH NBC/FOX 37 . )

Tallahassee WCTV CBS 24 - Open and halftime billboard

ll:i]onus Markets - o + Half-game product exclusivity
orence 29

Augusta WEXG FOX 3 $2,175,000 gross

Savannah WSAV NBC 12

Ft. Myers WNPL IND 24 S

Jacksonville WLV NBC 10 Spot Participation:

Mobile/Pensacola WITC IND 20

Otlando WAYK IND 2 One (1):30 per event

%anama City \;\Wf’llj*?@}\% _— }:I\CI)IS(I - 24 38 thirty-second commercials
ampa 20 §

Hickory WHKY ~IND 38 $580,000 gross

SCHEDULE SUMMARY

From January through March, 1993, Raycom will produce a total of 38 live games to deliver the
clearance schedule to 14.8% of US TV households. Each station selects a schedule customized to
its market, maximizing the appearance of home state schools. A total of 31 regular season games
and 7 tournament games comprise the schedule,

AUDIENCE ESTIMATES
PROJ UNIV AVG DEL AVGDEL AVGDEL AVGDEL AVGDEL AVGDEL  AVGDEL

MARKET # OF TVHH MKT HH Mi8-34 A18-34 M18-49 A18-49 M25-54 A25-54

GAMES (000) RTG (000) (000) (000) (000) {000) (000) (000)
Washington, D.C. 30 1,820 41 C78 19 30 36 58 35 55
Atlanta 35 1444 6.0 87 21 34 4] o4 39 02
Baltimore 29 957 45 43 11 174 20 32 19 30
Charlotte 38 745 125 93 23 36 43 69 42 06
Greensboro 38 530 110 74 18 29 35 55 33 52
Greenville, NC 38 224 105 26 6 10 12 19 12 18
Raleigh 38 714 158 115 28 45 54 83 52 81
Wilmington 38 145 111 28 7 11 13 21 13 20
Charleston 28 223 63 14 3 5 7 10 6 10
Columbia 35 289 5.1 15 4 6 7 11 g 10
Greenville, SC 35 654 104 69 17 27 32 51 31 49
Charlottesville 30 43 140 10 2 4 4 7 4 7
Harrisonburg 29 45 93 11 3 4 5 8 5 8
Norfolk 36 603 43 26 4] 10 12 19 12 18
Roanoke 37 377 75 30 7 12 14 22 14 21
Richmond 37 472 80 39 9 15 18 28 17 27
Tallahassee 24 104 115 23 6 9 11 17 10 16
Average Per Game: 781 190 304 364 576 351 550
Cumulative Totals: 27,366 6,732 10,700 12,780 20,196 12,287 19,375
VPH: 0.25 0.39 047 0.74 045 071
Coverage Area Rating: 8.2
SOURCE: Raycom Research 1993 Estimates
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Cuarrorti: 801 East Trade Street, P.O. Box 33367, Charlotte, NC 28233-3367, (704) 378-4400 Fax (704) 378-4461
New Yorx: 24 West 45th Street, New York, N.Y. 10036, (212) 302-4072 Fax (212) 921-2910
Cuicaco: 401 North Michigan Avenue, Suite 565, Chicago, IL 60611, (312) 527-3272 Fax (312) 527-3276
Dauas: 1300 West Mockingbird Lane, Suite 501, Dallas, TX 75247, (214) 631-1442 Fax (214) 638-55345
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Atlantic Coast Conference (ACC) football teams enjoyed
one of their best seasons ever in 1992, For the fourth
straight year, four ACC teams competed in post-season
bowl games. Three of the four teams claimed victories,
with the ACC ending the season with the second-best bowl
record in college foothall. In the regular season ACC
teams went 20-7-1 against non-conference opponents.

ACC leader and second-ranked Florida State continued its
winning tradition, going 11-1 for the season, including a
convincing Orange Bowl victory over Nebraska. N.C.
State, North Carolina and Wake Forest all put up big
numbers and were nationally ranked in 1992, signalling
that 1993 will deliver more of the hard-hitting excitement
that fans love.

ACC football is a JEFFEHSDN—bILOT SPORTS property
represented nationally by RAYCOM.

SCHEDULE SUMNARY

From September through November 1993, a package of 12 live
ACC football games will be delivered to 15 percent of U.S. television
households. Game times will be noon-3:30 p.m. The ACC Game-
of-the-Week will feature the traditional rivalries as well as key
match-ups that figure prominently in the race for the conference
and national championships. Each station selects games to create
a schedule customized to its market, maximizing appearances of
home state schools.
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ATLANTIC COAST CONFERENGCE Flll]TBAI.I.'i:I'UIARKET COVERAGE

[market coverage subject to change)

MARKETS STATION AFFILIATE # OF GAMES
Albany,GA WSST IND 12
Atlanta WXIA NBC 12
Augusta WAGT NBC 12
Baltimaore WBFF FOX 12
Charleston,5C WCIV NBC 12
Charlotte WBTV CBS 12
Charlottesville WVIR NBC 12
Chattanooga WDEF CBS 10
Columbia, 5C WLTX CBS 12
Daothan WDAU FOX 3
Florence/Myrtle Beach WBTW CBS 12
Ft. Myers/Naples WFTX FOX 12
Greensboro WFMY CBS 12
Greenville,NC WITN NBC 12
Greenville,5C WYFF NBC 12
Harrisonburg WAZT IND 12
Jacksonville/Brunswick WTLV NBC 12
Macon WGEXA ABC B
Miami/Ft. Lauderdale WCIX CBS B
Mobile/Pensacola WJTC IND 12
Norfolk WAVY NBC 12
Orlando WCPX CBS 10
Panama City WPGX FOX 12
Raleigh WRAL CBS 12
Richmond WWBT NBC 12
Roanoke WSET ABC 12
Salisbury WMDT ABC 12
Savannah WSAV NBC 10
Tallahassee WCTV CBS (N
Tampa WTVT/WTTA CBS/IND 12
Tri-Cities WKPT ABC B
Washington,DC WJLA ABC. 9
West Palm Beach WTVX IND 12
Wilmington WECT NBC 12

MENMBER INSTITUTIONS

CLEMSON University
Tigers
Clemsan, SC

DUKE University
Blue Devils
Durham, NC

FLORIDA STATE University
Seminoles
Tallahassee, FL

GEORGIA TECH
Yellow Jackets
Atlanta, GA

University of MARYLAND
Terrapins
College Park, MD

University of NORTH CAROLINA
Tar Heels
Chapel Hill, NC

NORTH CAROLINA STATE University
Wolfpack
Raleigh, NC

University of VIRGINIA
Cavaliers
Charlottesville, VA

WAKE FOREST University
Deman Deacons
Winston-Salem, NG




ATLANTIC COAST CONFERENCE FODTBALL AUDIENCE ESTINIATES

PROJ. UNIV UG DEL NG DEL AUG DEL RVUG DEL AVG DEL RUG DEL RUG DEL

MARKETS # OF TU HH KT HH Mm18-34 A18-34 M18-49 A18-49 m25-54 A25-54

GAMES (onn) RTG (oon) (oom (000) (0om (000 (000) : (oo
Albany,GA 12 128 1.0 1 1 1 1 1 1 1
Atlanta 12 1,476 4.0 B3 9 13 25 38 17 a2
Augusta 12 203 6.5 13 2 3 6 9 5 7
Baltimore 12 966 35 33 9 12 18 21 18 19
Charleston,5C 12 225 8.0 24 7 9 11 18 10 15
Charlotte 12 759 7.0 B5 16 18 33 40 35 45
Charlottesville 12 44 8.0 4 1 2 2 a a8 3
Chattanooga 10 310 3.0 g 2 2 3 4 2 4
Columbia,5C 12 291 10.0 30 8 12 14 21 13 20
Dothan 3 a7 S 1 - - - . = =
Florence/Myrtle Beach 12 166 9.0 19 2 3 i} 8 7 10
Ft. Myers/Naples 12 293 1.0 4 - - - - 1 1
Greensboro 12 530 7.0 59 10 10 21 22 23 24
Greenville,NC 12 227 100 20 3 4 B 12 5 11
Greenville,5C 12 656 13.0 83 18 21 35 486 29 44
Harrisonburg 12 38 - 1 = - - . =
Jacksonville/Brunswick 12 473 4.0 18 2 4 4 7 5 8
Macon 6 182 4.0 7 2 2 4 5 3
Miami/Ft. Lauderdale 8 1,292 2.0 22 4 B8 9 11 8 1
Mobile/Pensacola 12 413 1.5 B - 1 - 1 1 2
Norfolk 12 615 4.5 28 2 3 6 B &} 8
Orlando 10 947 40 38 6 6 13 186 11 17
Panama City 12 88 20 2 - - - - - 5
Raleigh 12 728 10.0 B3 19 24 a1 45 34 439
Richmond 12 a77 5.0 22 5 5} 10 12 10 11
Roanoke 12 383 558 21 3 4 B 7 7 8
Salishury 12 g6 2.0 2 - 1 - 1 - 1
Savannah 10 234 4.0 10 2 ] 4 5 5 5]
Tallshassee 1 195 8.0 19 2 4 9 12 8 g
Tampa 12 1,374 26 36 3 5 9 14 10 18
Tri-Cities B 281 3.0 8 3 3 4 4 3 3
Washington,DC 9 1,851 50 113 16 20 56 69 b5 68
West Palm Beach 12 560 1.5 9 1 2 4 5 3 3
Wilmington 12 148 7.0 18 B 9 ] 12 8 10
Rverage Per Game 913 168 220 364 485 351 482
Cumulative Totals 10,038 1,854 2,418 4,008 5,335 3,858 5,307
UPH 0.182 0.238 0.394 0.525 0.38 0.522
Coverage Area Rating 5.6
source: A.C. Nielsen, NSI “VIP", Nov. 92

™

RATES
Exclusive Spansorship: Half-Game Sponsorship: Spot Participation:

* Six (6) :30's

* /2 thirty-second
announcements total

* Product exclusivity

e In-program feature

» Opening/halftime/closing billboards

 $720,000 gross

e Four (4) :30's

* 48 thirty-second

announcements total

e Half-game product exclusivity

e [n-program feature (if available)

» Opening/closing hillboards
to exclusive half
 $504,000 gross

* One (1) :30 per game
* 12 thirty-second

announcements total
» $150,000 gross
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CHariotre: 412 East Boulevard, P.0. Box 33367, Charlotte, NC 28233-3367, (704) 331-9494 Fax (704) 378-4465
New York: 500 5th Avenue, Suite 2330, New York, NY 10110, (212) 302-4072 Fax (212) 921-2910

Cricago: 401 North Michigan Avenue, Suite 725, Chicago, IL 80611, (312) 527-3272 Fax (312) 527-3276

Dattas: 1300 West Mockingbird Lane, Suite 501, Dallas, TX 75247, (214) 631-1442 Fax (214) 638-5534



ACC

ATLANTIC COAST CONFERENCE

Atlantic Coast
Conference Football

The 1993 college football season was a successful one for the Atlantic
Coast Conference (ACC) as five league teams earned bowl bids. The
highlight of bowl season for the ACC was Florida State's 18-16 triumph
over Nebraska in the Orange Bowl to earn the National
Championship. In addition, ACC members Clemson, North Carolina
State, Virginia and North Carolina also participated in post-season bowl
games.

The 1994 season should be another banner year for the ACC. Florida
State is expected to make another run at the league title and will be
among the favorites to win the National Championship. But the
Seminoles will be challenged by North Carolina and Clemson, both of
which finished in the Associated Press' Top 25.

The upcoming season will showcase a number of rising stars including
Leon Johnson and Scott Milanovich. The ACC's Rookie-of-the-Year in
1993, North Carolina's Johnson was third in the league rushing with
1,012 yards a year ago. The improving Terps of Maryland will be led by
quarterback Milanovich, who was the ACC's leader in total offense

with 312.5 yards per game.

Last year was a championship season for the ACC and another
successful year appears to be in the cards for the talent-rich
conference.

ACC football is a Jefferson-Pilot Sports property, represented
nationally by RAYCOM.

(bt -




Atlantic Coast Conference Football
Market Coverage

Markets Station Affiliate # of Games
Albany, GA WSST IND 11
Atlanta WXIA NBC 12
Augusta WAGT NBC 10
Baltimore W|Z ABC 4
Charleston, SC WCIV NBC 12
Charlotte WBTV CBS 12
Charlottesville WVIR NBC 12
Columbia, SC WLTX CBS 12
Dothan WDAU FOX 4
Florence/Myrtle Beach WBTW CBS 12
Ft. Myers/Naples WEVU/WNPL  ABC/IND 12
Gainesville WCJB ABC 7
Creenshoro WEMY CBS 12
Creenville, NC WITN NBC 12
Greenville,SC WYFF NBC 12
Harrisonburg WAZT IND 12
Jacksonville/Brunswick WNFT IND 12
Macon WGXA ABC 7
Miami/Ft. Lauderdale WCIX CBS 7
Mobhile/Pensacola WITC IND 10
Norfolk WAVY NBC 12
Orlando WCPX/WIRB  CBS/IND 12
Panama City WPGX FOX 2
Raleigh/Durham WRAL CBS 12
Richmond WWBT NBC 12
Roanoke WSET ABC 12
Salisbury WMDT ABC/NBC 8
Savannah WSAV NBC 12
Tallahassee WCTV CBS 12
Tampa WTVT/WTMV  CBS/IND 12
Tri-Cities WKPT ABC 7
Washington, DC WILA ABC 10
Washington, DC  (Hagerstown) WHAG NBC 11
West Palm Beach WTVX _IND 12
Wilmington WECT NBC 12
(market coverage subject to change)

Member Institutions

CLEMSON University University of NORTH CAROLINA
Tigers Tar Heels

Clemson, SC Chapel Hill, NC

DUKE University NORTH CAROLINA STATE University
Blue Devils Wolfpack

Durham, NC Raleigh, NC

FLORIDA STATE University University of VIRGINIA
Seminoles Cavaliers

Tallahassee, FL Charlottesville, VA

GEORGIA TECH WAKE FOREST University
Yellow Jackets Demon Deacons

Atlanta, GA Winston-Salem, NC

University of MARYLAND
Terrapins
College Park, MD



Atlantic Coast Conference Football Audience Estimates

Proj Univ Avg Del Avg Del  Avg Del Avg Del Avg Del Avg Del  Avg Del
#of TVHH Mkt HH M18-34 A18-34 M18-49 A18-49 M25-54 A25-54

Markets Games (000) Rtg (000) (000) (000) (000) (000) (000) (000)
Atlanta 12 1,510 2.5 40 14 18 21 29 20 . &7
Augusta 10 208 6 12 4 5 7 8 7 8
Baltimore 4 970 4 43 15 30 25 46 22 43
Charleston, SC 12 230 8 20 8 12 10 14 12 16
Charlotte 12 775 6 51 5 9 18 26 20 30
Charlottesville 12 44 13 12 2 3 3 5 3 5
Columbia, SC 12 296 11 39 4 4 9 13 9 13
Florence/Myrtle Beach 12 170 10 23 5 8 8 11 11 14
Gainesville 7 92 7 10 4 5 6 8 7 9
Greensboro 12 538 5 34 5 9 10 17 9 14
Greenville, NC 12 229 5 14 1 1 3 4 9 11
Creenville, SC 12 669 7 54 9 16 2 28 4 16
Jacksonville/Brunswick 12 484 3 13 1 2 3 7 4 8
Macon 7 179 3 6 1 2 3 4 3 4
Miami/Ft. Lauderdale 7 1,297 3 35 6 9 10 15 10 19
Mobile/Pensacola 10 422 4 18 5 6 ) 7 6 7
Norfolk 12 613 5 31 4 8 12 19 10 17
Orlando 12 967 3.5 40 10 15 21 29 19 29
Panama City 2 89 10 10 1 1 5 8 3 6
Raleigh/Durham 12 754 7 63 9 11 30 37 30 37
Richmond 12 484 7 37 10 15 19 26 15 19
Roanoke 12 386 5 18 4 4 12 15 9 13
Savannah 12 238 6 15 1 5 3 7 3 5
Tallahassee 12 199 12 31 8 12 14 23 12 20
Tampa 12 1,384 3.5 47 7 11 17 24 18 24
Tri-Cities g 279 2 6 1 2 1 2 1 2
Washington, DC 10 1,855 7 148 33 50 75 105 88 119
Washington, DC* 11 - - 7 - - 4 4 4 4
West Palm Beach 12 566 2 10 - - 1 4 2 6
Wilmington 12 152 6 17 5 5 7 9 6 8
Average Per Game 904 182 278 385 554 386 553
Cumulative Totals 10,122 1,986 2,977 4,233 6,030 4,298 5,749
VPH .201 308 426 613 427 612
Coverage Area Rating 5.6
*Hagerstown
Additional Market Clearances
Albany, GA 11 129
Dothan 4 100
Ft Myers/Naples 12 299 g
Harrisonburg 12 38
Salisbury 8 98
Source: NIELSEN November 1993 survey reports
Rates
Exclusive Sponsorship Half-Game Sponsorship Spot Participation
¢ Six (6) :30s per show, 72 thirty @ TFour (4) :30s per show, 48 thity @ One (1) :30 per show, 12 thirty
second announcements total second announcements total second announcements total
¢ Product Exclusivity ¢ Half-game product exclusivity ¢ $160,150 gross
¢ In-program feature ¢ In-program feature (if available)
¢ Opening/halftime/closing bill- ¢ Opening/closing billboards to
boards exclusive half
¢ $765,650 gross ¢ $534,500 gross
i};ﬂﬂmnn
I
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CHArtoTTE: 412 EasT Bouevarn, P.O. Box 33367, Crariorte, NC 28233-3367 Prone: (704) 331-9494 Fax: (704) 378-4465
New York: 500 51 Avenve, Suime 2330, New York, New York 10710 Prone: (272) 302-4072 Fax: (212) 927-2910
CHicaco: 4071 NorTH MicHIGAN Avenue, Sute 725, CHicaco, L 60671 Prone: (312) 527-3272 Fax: (312) 527-3276

Daceas: 1300 Wesr Mocincsirp Lane, Sume 110, Datas, TX 75247 Prone: (214) 637-1442 Fax: (214) 638-5534



1994 FOOTBALL
Featuring 1993

| National Champion
Florida State

Represented nationally by
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Virginia

ACC Football is
realizing its
potential.

The 1993 National Champion Florida
State Seminoles’ victory over
Nebraska in the Orange Bowl capped
off arguably the best football season
in Atlantic Coast Conference (ACC)
history. 'Noles quarterback Charlie
Ward had already become the ACC's .
first ever Heisman Trophy winner; five
teams were invited to bowl games for
the second time in four years; and
home game attendance was over the
2.4 million mark.

The 1994 season promises even
more hard-hitting excitement with top-
rated recruits joining returning
players including:

m 1993 ACC Rookie of the Year Leon
Johnson of North Carolina and
Florida State’s Scott Bentley, the first
freshmen to finish 1 and 2 among
the league scoring leaders;

m Maryland quarterback Scott
Milanovich, who became the first
player in ACC history to throw for
400 yards five times in a single
season last year;

B 1993 ACC Defensive Player of the
Year Derrick Brooks of Florida State;
and

m Clemson cornerback-punt returner-
quarterback Dexter McCleon, who
was named Rookie of the Week twice
last season: once as a defensive
back, once as a quarterback.

Over the last five years, the

ACC is the only conference in
the nation to have each of its
schools play in a bowl game.

North Carolina

ACC Football
network potential is
growing.

The Jefferson-Pilot Sports ACC
Football syndicated television
network continues to grow stronger,
covering six states and more than
16.8 million TV Households. In 1993
ACC Football delivered a gross
audience of 11.7 million viewers in
35 markets. And with CBS's
departure from the Third and Fourth
Quarter sports, Jefferson-Pilot
Sports is in a position to upgrade
both its station list and the number
of games cleared in a number of
markets. It's no surprise one of the
oldest syndicated regional collegiate
football networks in the country is
still packing a punch.

993 POST-SEASON BOWL INVITATIONS

Clemson Peach Bowl

North Carolina Gator Bowl

NC State Hall of Fame Bowl
Virginia CarQuest Bowl
Florida State  Orange Bowl!

Maryland

ACC Teams have averaged at
least 4 bowl appearances each
season since 1990.




Regional TV
- networks offer
advertising options.

Regional collegiate networks combine
the convenience of a network, the
targeting ability of spot-market buys,
and the unparalleled appeal of the
“home teams.” A regional network
provides greater cost efficiency
without losing flexibility and offers
greater in-game visibility through
features and billboards. In addition,
every game is a home game, of
greater interest to area viewers
because it features area teams.

Duke

ACC teams have won 3 national
championships since 1981,
more than any other conference.

We're your key to
ACC marketing.

Through 11 seasons of syndicating
ACC Football, Jefferson-Pilot Sports
has built a solid reputation with the
conference and in the industry as a
developer, producer and marketer of
sports programming. That mutual
respect has led the ACC to enter into
a conference marketing agreement
with us, making Jefferson-Pilot
Sports your source for developing
client programs which tap all of the
ACC's extensive marketing potential.
In addition, Raycom continues to act
as our national sales representative.
Through this alliance, Jefferson-Pilot
Sports ensures regional and national
clients of close, personal service,
true integration with the conference,
and continuing representation of our
properties in a manner advertisers
can count on.

Two national football
championships have been won
by ACC schools over the last 4
years: Florida State in 1993,
Georgia Tech in 1990.
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ACC

NETWORK

UNMATCHED SUCCESS...

The ACC features one of the richest traditions in all of college sports. The conference boasts three of the top five,
winnngest programs in NCAA Division | basketball history. The ACC is one of two conferences nationally that has had
at least 31 of its players drafted into the National Football League in each of the last nine years. Since 2005, the
league has sent 64 teams to post-season play. Only one other conference has more in that time!

ACC Football:

* 5 Heisman Trophy Winners

» 168 Consensus All-Americans
* 67 NFL First Overall Draft Picks
* 158 Bowl Victories

e 20 AFCA Graduation Awards

ACC Basketball
» 14 National Championship Titles

¢ 10 National Coaches of the Year
e 125 CoSIDA Academic All-Americans

THE ATLANTIC COAST CONFERENCE OVERVIEW

13 NCAA National Championships
22,151 All-Time Wins

336 NCAA Tournament Bids

532 NCAA Tournament Wins

85 Regional Finals

51 Final Fours

681 NBA Draft Picks

221 1st Round NBA Selections i
3 Current Hall of Fame Coaches (%
Top 2 All-Time Winningest Coaches |

232 NFL First Round Draft Picks

Notre Dame, Pittsburgh & Syracuse begin conference
play in 2013-14 and Louisville joins in 2014-15!

ih 9 6§ &




Agg ACC CORPORATE CHAMPION

NETWORK OVERVIEW

The Atlantic Coast Conference Corporate Champion program is a fully integrated strategic
marketing program designed exclusively for major advertisers on the ACC Network. Champions
are the highest level of sponsorship with the ACC and receive the most extensive exposure and
sponsorship benefits available with the Conference.

It is a year round platform that ties together powerful media with additional brand exposure,
promotional opportunities, event activation, community outreach and tickets/hospitality. ACC
Corporate Champions receive a broad range of benefits that can be leveraged to accomplish specific
business objectives. There is considerable flexibility to tailor programs for messaging, branding,
marketing, packaging, promotions, sampling, etc. to a very engaged and desirable consumer...the
ACC fan!

ACC Corporate Champions have a dedicated staff to fulfill their partnership elements, implement
promotional activations & provide detailed year-end reporting.

& awt BB&I roongson cEICQ Havoline RubyTuesday SPTOYOTA

Succending al
the highe

:“WAMFIDNEHIPS:: i
BRANDING & CONSUMER PROMOTION A i"],"ii
ACC Corporate Champions have the rights to use ACC marks in conjunction with client = ' .
marks/logos in marketing programs, promotions, advertising and/or packaging.




ACC ACC CORPORATE CHAMPION

NETWORK BENEFITS/ASSETS

= Official Corporate Champion status & Full promotional exclusivity in category

= Use of ACC marks & merchandising opportunities

®  Comprehensive exposure in ACC Network Men’s Basketball and/or Football telecasts

= Incremental media in ACC specific programming, publications & website

= Sponsorship of official ACC digital platforms

= Right to conduct consumer promotions with ACC Tournament and Football Championship tickets

= Exposure at the ACC’s 24 Championship events with on-site activation

oppo

n D?rrt)ac’ztf::?:tseraction at FanFest events M Basketball Joumament
; o e Tickets are not availableitoithe

= Entitlement opportunities of specific ACC programs public, making them a hot

= Tickets and Hospitality commodity!!

= Special invites to ACC functions

= Sports marketing & planning assistance

SPONSOR EXPOSURE

ACC Corporate Champions have

accessito exclusive exposure and
activationsurrounding ACC )
Championship Events including Uﬂ_!a‘l .!ﬁ‘lq

ACC FanFest, inivenue signage
and announcements, and ACC
Basketball Tournament ticket
promaotions.




ACC ACC NETWORK PLATFORMS

NETWORK

The ACC Network delivers compelling content with the highest degree of quality, innovation and authenticity. The ACC Network provides
marketing opportunities through live broadcasts, historical archives, Championship events and in-depth news and analysis. The ACC
Network reaches ACC Fans everywhere - through syndicated television, digital, mobile and promotional/experiential platforms.

ACC
CHAMPION

[

EVENTS

301\1. 8 u

F':f 'E Yo ) DIGITAL NETWORK
Tube

MOBILE VIDEO VAULT SOCIAL DIGITAL NETWORK




ACC

NETWORK

ACC NETWORK DIGITAL /MOBILE

PLATFORMS

SCORCS & SOFDLES
¥ Ry : ’ (

DIGITAL NETWORK DIGITAL NETWORK TWORK

ACC Network Digital/Mobhile Platforms
e theACC.com

* ACCVideo Vault

* Mobile

 Social Media

* ACC Digital Network

As manager of all official ACC Digital Platforms, including operation of the official
conference website, the ACC Network gives advertisers an expanded opportunity
beyond live games, to reach fans wherever they are. Maximize your ACC marketing
with engaging digital inventory that will reinforce your message and strengthen sales

and brand awareness.

Mobile Sponsorship Opportunities:

* Presenting sponsorship of Official
ACC Application

* Presenting Sponsor of ACC Football
Gaming Application

* |n-app advertising

Digital Sponsorship Opportunities:

* Banner Ad & geo-targeted campaigns
* Pre-Roll Video Ads

* Section/Feature Sponsorships

* Contests/Sweepstakes

* Texting Promotions

* Email Blasts

¢ Social Media




ACC ACC DIGITAL NETWORK OVERVIEW

NETWORK

The ACCDN is a television-quality digital video network, covering the spectrum of one of the nation’s top intercollegiate athletic
conferences, featuring original content, timely news & highlights and live events throughout the year. Our team of top producers and
credible college sports analysts will create free content for network distribution on the platforms that are most relevant and accessible.

The ACC Digital Network includes:
v'News and Information
v'Game Highlights and Analysis

v'Game Day /

v'Features & ‘ ‘

v'Live Studio Shows %

v'Live Games & DIGITAL NETWORK =

v'Google+ Hangouts
v'Tradition/History

'''''

NETWORK DISTRIBUTION:

The ACC Digital Network video is produced and distributed via syndicated video
player to multiple web destinations. Socal uzz

= YouTube = Regional/Local TV Sites =
= National Sites = Regional/Local Newspaper Sites t" e - - - j
= Social Media = Qutof Home

= Niche Fan Sites = Mobile Platforms ACCESS- ANYTIME. ANYWH ERE.



ACC ACC NETWORK TELEVISION

NETWORK

The ACC Network broadcasts 14 live weekly football games and 39 live basketball games!
Customized features, in-game promotions and product placement give advertisers a way to actively
market to their consumers. Raycom Sports is now in its fourth decade of televising ACC football and
basketball games and the live games are the foundation of the ACC Network television

package. These highly rated, HD quality broadcasts showcase America’s best collegiate athletes
competing at the highest levels.

* 14 Live ACC Football Games TV Sponsorship Inventory
* 39 Live ACC Basketball Games, including * :30 Commercial Units
full coverage of the ACC Tournament * In-Game/In-Show Broadcast Integration:
* Year-Round Original Sports programming e Entitlement & Presenting Sponsorships
* Football Saturdays in the o Customized Telecast
South - Summer Series Features
* ACC Football Kickoff Show * Audio/Video Billboards
* ACC Football Blitz — Live Pregame * Promotional
Studio Show Announcements
* ACC Basketball Tip-Off Show ° Live Mentions

* ACC Basketball: Kings of the Court * And much more!




INDIVIDUAL PRESENTING SPONSORSHIP OPPORTUNITIES:

ACC

NETWORK

Kids Club
Legends Programs (Men’s and Women'’s

Championships Videoboard Sponsorship

Community Outreach Programs
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OFFICIAL ACC PROGRAMS

Basketball and Football)
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ACC RAYCOM SPORTS

NETWORK
Raycom Sports is a production, distribution, and event management Rep Name:
company with over 30 years of experience and a reputation of being one Director of Sales-Raycom Sports
of the nation’s finest independent sports syndicators and producers. With phane:
deep roots in college football and basketball, Raycom Sports has also st

expanded its portfolio to include a vast array of sports opportunities on
the local, regional and national level.

Raycom Sports has owned the
television rights to Atlantic Coast
Conference (ACC) Basketball since
1981 and ACC Football since 1984.
In 2001, Raycom entered into a
sublicense arrangement with ESPN
where Raycom continues to be the
national syndicator of “ACC
football and basketball, holder of
regional cable rights,
administration of ACC Sponsorship
Programs and management of all
ACC digital platforms including
operation of theacc.com, the
official conference web site.
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