program for those
“golfers” and
would-be
~ golfers” who
__enjoy the game.
' Get Golf will

| feature the
lighter side
. of golf, along
£ with relevant
" information
y' for the “'serious”
~ “not-so-serious”




INTEGRATED MARK

Get Golf will be supportedi by a fully mte

an internet program, and turn-key promot
purchase opportunities for: m;ad_ver.tise

Get Golf will contain a unique two
information “bulletin board” that will®a
and stimulate our viewers to participate i
information designed for the “Get Golf
tests, new products, fashions, fact

port the program through the i

other “non-television” “new media

PROGRAM INFORMATION:

Start Date: January 2000

Type: weekly 20 originals, 20 repeats
Length: /2 hour

CHARLOTTE:

: 1 1
2815 Coliseum Centre Drive, Terms: barter 3'2/ 3.

Suite 200
Charlotte, NC 28217 2
(704) 331-9494 Station Sales Contact:

fax (704) 378-4461 . Wil Allmendinger

NEW YORK:
500 5th Avenue, Suite 239" (704) 328-4412

New York, NY. 10110

(212) 302-4072 imaes. i :
fax (212) 9212010 RS ﬁ:\:’i‘:‘rgzmgss‘dles Contact
LOS ANGELES:

23239 Sorrel Court (212) 302-4072

Valencia, CA 91354
(805) 255-8292
fax (805) 260-3782

CHICAGO: ;
401 North Michigan Aventie,
Suite 725

Chicayo, IL 60611
(312) 527-3272
fax (312) 527-3276

www.raycomsports.com
www.pgatour.com




