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taging a major college football

bowl game in Charlotte was

not possible prior to 1996, as a

large, first-class facility was
not available. That changed with the opening
of the state-of-the-art Bank of America
Stadium, home to the NFL Carolina Panthers.
Built by the Richardson family, the stadium
provided the city with a venue to host top-tier
sporting events.

With a facility in place, Raycom Sports began
exploring options for collegiate events to be
held in Charlotte. The number of universities
from the Atlantic Coast Conference within a
short driving distance to Charlotte made ACC
schools the most logical participants.

Raycom had brought Division-1A college
football to Charlotte with the Carolinas’ Clash
in 1996 and 2004, featuring NC State and East
Carolina, and a two-year series between
North Carolina and NC State in 1998 and 1999.
The company also provided sales and mar-
keting experience for a number of different
bowl games and founded the Sunshine
Football Classic (Blockbuster Bowl, Carquest
Bowl, Micronpc.com Bowl) in Ft. Lauderdale
for eleven years.

Ken Haines, executive vice president & CO0
of Raycom Sports, envisioned a major college
bowl game in Charlotte. He met with business
and community leaders in Charlotte, garner-
ing local support for a NCAA bowl bid. Mayor
Pat McCrory and other community leaders
quickly offered assistance, and the
Richardson family made their facility avail-
able.

The first step was receiving NCAA certifica-
tion for a postseason howl game. The NCAA
had a moratorium on new howl games, cap-
ping the number of games at 26. But on June
21, 2001, Haines received word that one of
the existing games might not return in 2002,
creating a possible opening for Charlotte.
Haines called a Raycom staff meeting and
within two days a formal application package
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was delivered to the NCAA. The ACC and Big
East Conference agreed to supply participat-
ing teams if the certification was approved.

The bowl effort got off to an auspicious start
as Haines was scheduled to make the formal
Charlotte presentation to the committee in
Philadelphia on the morning of September 11,
2001. After landing that morning, he watched
on television as the day's tragic events
unfolded and at 10:45 a.m. informed an
unsuspecting group of college athletic direc-
tors and NCAA staff members of the attacks
on America. After a few brief comments, the
meeting was cancelled and it wasn't until
eight months later, on Wednesday, May 1,
2002 at the NCAA meetings in San Antonio,
that he was able to give a full presentation to
the Certification Committee.

On Friday, May 3, 2002, the NCAA Bowl
Certification Committee formally granted
approval to Raycom Sports for a new bowl
game to be played in Charlotte.

On Tuesday, May 7, 2002, Continental Tire
was announced as the title sponsor of the
bowl, to be played every December. The
game was officially ready to kick off.

HISTORY

Raycom Sports announced this past January
an agreement in which Meineke Car Care
Centers became the new title sponsor.
Continental Tire North America was restruc-
turing its North American operation and
wanted to focus marketing activities on its
dealers and brands.

At the same time Meineke, which expanded
from muffler service into full service car care
centers, was looking for a way to broaden
consumer awareness of its brand and
extended products and services. With its
national presence and headquarters located
in Uptown Charlotte, Meineke was the per-
fect partner for the game.

Over its three year history, the Meineke Car
Care Bowl has seen an average of over
66,000 fans attend annually.

Last December, Boston College defeated
North Carolina, 37-24. The game was a sell-
out, with 73,238 tickets snatched up for the
game, including over 65,000 by North Carolina
fans. This marked the first Carolinas-based
university to participate in the game.

In 2003, over 52,000 fans descended on Bank
of America Stadium and the city to witness
the University of Virginia and the University of
Pittsburgh square off. Virginia successfully
defended its crown with a 23-16 victory over
the Panthers. And with a 2.23 rating on
ESPN2, the Bowl earned the distinction of
becoming the most viewed program in
ESPN2 history with over 2 million viewers.

The inaugural game was the largest non-BCS
crowd of the bowl season and the second-
most attended inaugural bowl game in NCAA
history. Virginia defeated West Virginia
University 48-22 in a matchup of the #2 team
from the ACC against the #2 team from the
Big East. The game was completely sold out
within one week of announcing the teams. It
is believed to be the fastest sellout of a first
year bowl game in the history of the sport.
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Sports for establishing the Meineke Car Care Bowl as a great
tradition. The success of the bowl game is a reflection of one of the
most experienced and professional event & marketing staffs in the

I want to take this opportunity to thank the employees of Raycom

STAFF

sports business. Their names are listed below.

President & CEQ, Raycom Sports

EXECUTIVE DIRECTOR | GENERAL INFORMATION
Will Webb Linda MacKenzie
BOWL COORDINATOR | TRAVEL & TRANSPORTATION
George Johnson Glenda Westmoreland
TICKETS & EVENT PLANNING | RADIO & TELEVISION PROMOTIONS
Lori Brantley Colin Smith
SPONSORSHIP MARKETING | TELEVISION PRODUCTION
Lisa Shaw | COORDINATOR
communiTy anp | Feter folfe
EVENTS MARKETING | PROMOTIONAL VIDEO & AUDIO
Stephanie Southard Jim Lave
MEINEKE CAR CARE CENTERS | BUSINESS AFFAIRS
TITLE SALES | Laura Hager ‘
Jim Brannon | AcCOUNTS PAVABLE
SALES EXECUTIVE | felicia Hicks
De Cordell | MARKETING SUPPORT
SALES EXECUTIVE | Wyatt Hicks
Carl Mackey | MARKETING SUPPORT
SALES EXECUTIVE | Brent Swartz
JimFord | RECEPTIONIST
SALES ASSISTANT | Lois Ejups
Emily Tyner | RECEPTIONIST
PRESS & MEDIA | Linda Thompson
Frank Kay | \NTERN
ART DIRECTOR Austin Nash
Tenessa Moore INTERN
RESEARCH Julie Hackler
Ashley Thompson
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