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The recent merger between Chariotis
syndication companies Lincoln Finan-

ial Sports Inc. and ¥ ?aycom Sports
couldlead to a partnership in a2 new col-
lege sports network — and also help

them stave off larger compatitors.
L ncoln Financial is a longtime TV
partner of the Southeastern Confer-
er ce, a 12-school league with dﬁmgm on
creating its own cable networl

Raycem Sports, launched J_n 19{9 has
worked with the 12-member Atlantic
Coast Conference on its fooiball and

w

[}

- basketball broadcasis while alsc oper-

ating bowl games and cther events. The
businesses have collaborated on ACC
telecasts and ad sales singce 1982.

Next month, the companies will be

vnited under the Raycom Sports
umbrella as part of a $583 million deal.
Alabama-based Raycom Media Inc. will
buy Lincoln Financial and three TV
stations in the Southeast. The sports
syndicators will retain their Charlotte
headguarters.

“It appears to make them both
stronger,” says Mike Slive, SEC com-
missioner. “It makes sense because Lin-
coln thaﬂcml has worked wiith Ray-

com form many years already”
Slive and the SEC have floated
1 of a cable network similar to
one launch ecz by the Big Ten Conf
e a;_d X Cable Neh« rks
1s at SEC schools have
i zed Slive to study cre-

e nefwork, though no

be made for several
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auvvaﬂy ﬂﬁ broadcast r.‘ie'hts ~for Lin—
coln Fina ncm’i and
expirve in 2010-
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Lbe combaf y may have a chance to
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In merger
HC network

move its syndicated properties to new
homes in those markets. In Charlotte,
Lincoln Financial-ow ncd WBTV car-
ries ACC games, while Cox Communi-
cations-owned WAXN-TV airs SEC
sportis.

Lincoln Financial was formed whan
Philadelphia-based insurer Lincoln
National Corp. bought Jefferson-Pilot
Corp. in 2006. The sale included Jeffer-
son-Filot’s radio, TV and sports-syndi-
caticn businesses.

Whether the ACC would consider =
nstwork venture is uncertain. Commis-
sioner John Swofford was unavailable
for comment.

“I can see some great opportunities
- With one company hav-
| ing the rights to two sep-
arate conferences who
| might be considering
launching networks,”
says Terry Hanson, an
industry consultant and
former Raycom Sporis
executive. “Bui make no
mistalke that each con-
ference will want special
treatment and will insist
on separaie identities.”

Meanwhile, exzecutives at both sports-
syndication companies expect few
majm* changes in operations. Startmg
in Dacember, game by roadcasts will bear
the Raycom Sports logo; the Lincoln
Financizl mark will he shelved.

“Putiing our two com-
panies together ez pandb
| our resources and gives
&l us more ability to
<o 1| explore more opporiuni-
.| ties in sports media and
| marketing,” says Ken
.| Haines, Raycom Sports
~ chief executive. “Tt wiil
also eliminate a lot of
confusion in the market-
placs.”

Lincoln Financial President Bd Hull
agrees. “It’s natural because we've
worked together so long.”

Industry experts say Lincoln Finan-
cial would have suffered much greater
upheaval if a larger media company

such as ESPIN or Fox bought the compa-
ny Raycom Sports has 30 employess;
Lincoln Financial has 41.

The deal gives Raycom Sports cvmer-
ship of Lincoln Financial’s headauariers
at One Julian Price Placs. Raycom Sports
occupies 15,000 square feet at Six Colise
wmn Centre. A decision on office 100&11035
will be made nexi year, Haines says.




