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Raycom a year older and a radio division larger

Raycom Sposts, which started out with two
people and has grown inlo a $40 million opera-
tion, cclchrates its 10th anpivessaty this week.
Raycom syndicaics various sporis packages.

And, as parl of its expansion, Rayocom last
wock moved mto radio with the creation of the
Raycom Radio Division, under the direction of
Rick Shaw. The division will bandle the 50-sta-
tion Univessity of Ilinois football and basketball
networks, as well as the 40-station Purduc sporis
network. :

“This division really- has unfimited potential,”
said Shaw, who was associated with the Kentucky
sports network for 20 years. “We're inleresied in
adding other college networks, of course, bul

we're also considering professionat football and
hasketball and other sports in he foture”

Shaw said there won't be any changes on the
Iini radio nctwork this year, with WLS-AM
{89) still the Chicago outlet, .and Dick Martin
and Stan Wallace doing foothall and Jim Turpin
and Loren Fale on basketball,

“Were keeping an office in Champaign,” Shaw
said, “as well as onc in West Lafayette”

Like all great things, Raycom began out of ne-
cessity. With nio one scheduled (o tefocast the
Great Alaska Shootoul in 1979, Rick Ray and his
future wife, Dee, negotiated to beam the basket-
ball tournament back {0 North Carolina. The
yest, as they say, is history.

Raycom moved into the Big 10 when it took
aver Rasmussen Communications in the siddle
of Tast year. Raycom cventually landed exclusive
sights (o all snon-network conference basketbali
gamcs through [995.




